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Notes to Appendix N: DMA-Specific Worksheets 
1651 See 1311. 
[661 Subscriber revenue not including local-into-local subscriber fees: Average Customers With LIL * Base pdckage ARPU * 12 

months. See 11 11 for explanation of how ARPU changes over time. 
1671 Local-into-local fee revenue from pre-local-into-local-launch DIRECTV customers: LIL rate * Average Customers LIL Lift 

from No LIL * 12 months. The LIL rate is assumed to be $-See Appendix N [SI. 
I681 Local-into-local fee revenue from baseline gross additions who take local-into-local-service (assumed to he 100%): LIL rate * 

Average Customers LIL Sell-in New Customers No LIL * 12 months. The LIL rate is assumed to be - 
[69] Local-into-local fee revenue from additional to baseline gross additions who take local-into-local-service (assumed to be 

1M)%): LIL rate * Average Customers LIL Sell-in New Customers Lift from No LIL * 12 months. The LIL rate is assumed to 
he _I 

Equal to 1671 + [68] + 1691. (No LIL customers Upgrade + No LIL customers Sell-in + Lift from No LIL Sell-in.) 
Equal to [661+ 1701. (Package Revenue + LIL Revenue) 
Average Customers With LIL * Base package ARPU * 12 months * Programming Costs + Total LIL Revenue * LIL margin. 
For a discussion of Base Package ARPU see [ l l ] .  For a discussion of Programming Costs see [14]. The gross margin on local- 
into-local service The decreasing margin reflects the 
expectation of somewhat increased license fee pressure from local broadcast stations. 

I731 Average Customers With LIL * Base package ARPU * 12 months * Bad Debt + Total LIL Revenue * Bad Debt. For a 
discussion of Base Package ARPU see [ I  11. For a discussion of Bad Debt see [15]. 

[74] Average Customers With LIL * Base package ARPU * 12 months * Customer Related Costs +Total LIL Revenue * Customer 
Related Costs. For a discussion of Base Package ARPU see [ll]. For a discussion of Customer Related Costs see 1161. 

[7S] Equal to [721 + [73l + 1741. (Programming Costs + Bad Debt + Customer related.) 
[76] Equal to [711 - [751. (Total Revenue -Total Direct Costs.) 
1771 Equal to [76l/ 1711. (Total Direct Margin /Total Revenue.) 
I781 Standard SAC from no LIL scenario: (SAC * Average Gross Adds per Month With LIL * 12 months.) For a discussion of 

SAC see [ZO]. 
1791 For each Gross Add in the LIL scenario DIRECTV incurs incremental costs related to the technology involved in providing 

local-into-local-service: lncremental SAC Ka vs Ku * Average Gross Adds per Month With LIL * 12 months. See Appendix J 
and N [SI for a detailed description. 
Total of all Subscriber Acqisition Costs: [781+[791. 
The Backhaul Network is used by DIRECTV to cany signals from individual local collection facilities ("LCFs") to RF uplink 
facilities, Our model assumes -per market for backhaul expense: Recurring backhaul expense per market per 
month * 12 Months. 
One time conversion cost to switch existing DIRECTV customers that take LIL from Ku-Band boxes to boxes that are able to 
receive Ka-Band signals. This includes truck roll, ODU, and multiswitch costs. This cost is split across Years 2 and 3 to reflect 
the existing pre-LIL launch DIRECTV subscribers who take local-into-local via satellite over the span of two years. 

1831 Equal to 1751 + 1801 + [81] + [82]. (Total Direct Costs + Total SAC Costs + Backhaul Expenses +Box Replacement Costs.) 
[84] See 1221: Equal to I711 - [83l. (Total Revenue -Total Expenses.) 
[SS] See 1231: Equal to [841 /[71l. (Cash Based OPBDA / Total Revenue.) 
[86] Satellite cost includes the cost of the spacecraft, cost of the launch vehicle, and insurance. Based on interviews with DIRECTV 

officials, we assume that the cost of purchasing and launching a new satellite that has the capacity to provide local-into-local 
service to the 60 remaining DMAs is $300 million. Payment for the satellite would be made over the course of 30 months. The 
payment schedule is as follows: End of year zero - $ 

RF Uplinks transmit the local-into-local signal to the satellite so they can be rebroadcast via satellite into the appropriate 
DMAs. This cost is incurred in a lump expense amount of - for all DMAs and is accounted for separately in the 
analysis. Local Collection Fac es (LCFs) collect local broadcast signals so they can he transmitted to RF Uplinks via a 
backhaul network. For markets that have four or more local channels, DIRECTV will have to build a new LCF, the cost of 
which will depend on the number of local channels in the DMA. See the breakdown of the LCF costs (Appendix K) for a more 
detailed explanation. 
Cash flows in the scenario where DIRECTV launches local-into-local via satellite, including all additional costs. Equal to [84] 
+ [861. (Cash Based OPBDA + Market level capital expenditures outflow.) 

1701 
1711 
I721 

[80] 
181 1 

[82] 

1871 
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Notes to Appendix N: DMA-Specific Worksheets 
1881 
[SY] 
[YO] 

[91] 
[92] 

[93] 

[94] 

[95] 

Equal to [22]. (Cash Based OPBDA No L E )  
Equal to [87] - [SS]. (Cash Flows with LIL - Cash Flows without LIL.) 
Net Present Value of incremental profit (increase or decrease) from launching local-into-local service via satellite into all 60 
remaining DMAs. 
Internal Rate of Return of incremental profit (increase or decrease) based on launching local-into-local service via satellite. 
Terminal value associated with Year 6 incremental profit from launching local-into-local service. (Incr/(Decr) from No LIL in 
Year 6 *Terminal Value.) 
Incremental profit from launching local-into-local service adding the terminal value calculated in 197.1 to Year 6 cash flows. 
(Equal to 1891 + 197.1.) 
Net Present Value of incremental profit (increase or decrease) from launching local-into-local service via satellite into all 60 
remaining DMAs, including Terminal Value for Year 6. 
Internal Rate of Return of incremental profit (increase or decrease) based on launching local-into-local service via satellite, 
including terminal value for Year 6 .  
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Appendix 0 

Summary of Methodology and Results of Regression Model 

Assume EchoStar Will Offer Satellite LIL in Advance of DIRECTV io AU DMAs 
29 DMAs in Which EchoStar Offers Satellite LIL 31 DMAs in Which EchoStar Does Not Offer Satellite LIL 

Scenario Market Impact 
DIRECTVDoesNot = II = - = . 1 = I .==I . . I - I  
Provide LIL in - m m m -  
Remaining 60 DMAs 

Note: Regression variables marked with an asterisk (*) are not statistically significant and are not applied to model 

299 



REDACTED - FOR PUBLIC INSPECTION 

Appendix 0 

Notes 

Gross Adds: DTyinESin Coefficient from Gross Adds regression (Appendix 0) on the dummy variable that takes a value of one (1) in the first and all subsequent months where 
DIRECTV offers local-into-local via satellite by the first day of the first mouth, and EchoStar does offer local-into-local by the first day of the first month, 
and takes a value of zero (0) otherwise. 

Coefticient from Gross Adds regression (Appendix D) on the dummy variahle that takes a value of one (1) in the first and subsequent 11 months where 
D R E W  offers local-into-local via satellite by the first day of the first month, and EchoStar does offer local-into-local by the first day of the first month, 
and takes a value of zero (0) otherwise. 

Coefficient from G m s s  Adds regression (Appendix D) on the dummy variable that takes a value of one (1) in the frst and all subsequent months where 
EchoStar offers local-into-local via satellite hy the first day of the first month, and DIRECTV does not offer local-into-local by the first day of the first 
month, and takes a value of zero (0) otherwise. 

Coefficient from Disconnects regression (Appendix E) on the dummy variable that takes a value of one (I) in the first and all subsequent months where 
DIRECTV offers local-into-local via satellite by the first day of the first month, and EchoStar does offer local-intwlocal by the first day of the first month, 
and takes a value of zero (0) otherwise. 

Coefficient from Disconnects regression (Appendix E) on the dummy variable that takes a value of one (1) in the first and subsequent 11 months where 
DIRECTV offers local-into-local via satellite by the first day of the fmt mouth, and EchoStar does offer local-into-local by the fust day of the first month, 
and rakes a value of zero (0) otherwise. 

Coefficient from Disconnects regression (Appendix E) on the dummy variable that takes a value of one (1) in the first and all subsequent months where 
Echostar offers local-into-local ria satellite by the fust day of the first month, and DIRECTV does not offer local-into-local by the first day of the first 
month, and takes a value of zero (0) othenvise. 

Gross Adds: DTVinESinBUMP 

Gross Adds: ESinDTVout* 

Disconnects: DTVinESin 

Disconnects: DTVinESinBUMP* 

Disconnects: ESinDTVout 
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Appendix P: 

Financial Model: 
EchoStar Will Provide LIL in Advance of DIRECTV 

In All DMAs 



REDACTED - FOR PUBLIC INSPECTION Appendix P 
Columbus GA EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 6 

Year 2 Year 3 Year 4 Year 5 Year 6 

DIRECTV Does Not Provide Satellite Local-Into-Local Service 
Customer Profile 

[ I ]  TVHH 205,645 207,701 209,778 21 1,876 213,995 
[2] Beginning Customers - - - - - 
[3] Gross Adds - - - - - 
[4] Disconnects - - - - - 
[5] Ending Customers - - - - - 
[6] Average Customers (2 pt avg) - - - - - 
[71 Ending DIRECTV Market Share - - - - - 
[8] Disconnect Rate - - - - - 
[9] Average Gross Adds per Month II II 111 .II 111 

[IO] Gross Add Rate e - - - - 
Profit & Loss ($k) - No LIL 

Revenue: 
[ I  11 Base Package Revenue - - - - - 
11 21 LIL Revenue 
[ I  31 Total Revenue - - - - - 
1141 Programming Costs - - - - - 
1151 BadDebt - - - - e 
[ 161 Customer related - - - - - 
[I71 Total Direct costs - - - - - 
I181 Total Direct Margin - - - - - 
1191 Total Direct Margin 9% - - - - - 
[ZO] SAC Costs -No  LIL - - - - - 
[Zl] Total Expenses: - - - - - 
[22] Cash Based OPBDA - - - - 
[23] Cash Based OPBDA 9% - - - - 

Expenses: 
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Columbus GA 
Appendix P 
EchoStar will provide local-into-local in advance of DIRECTV 
Number of LIL Channels 6 

REDACTED - FOR PUBLIC INSPECTION 

Year 2 Ymr 3 Year 4 Year 5 Year 6 

DIRECTV Provides Satellite Local-Into-Local Service 
Customer Profile 

241 TVHH 205,645 207,701 209,778 211,876 213,995 
251 Beginning Customers - - - - - 
261 Gross Adds - - - - - 
271 Diqconnects - - - - - 
281 Endmg Customers - - - - - 

1291 
I301 Ending Penetration 
[31] Disconnect Rate 

Average Customers (2 pt avg) 

[32] Average Gross Adds per Month II II II I 111 

1331 Gross Add Rate - - D - m 
LIL Customers 

LIL Lift (upgrades) from No LIL 
[34] Total Customers + Lift - - - - - 
1351 LIL Beginning Customers 8 - - - - 
1361 LIL Gross Adds I - . m . 
1371 LIL Disconnects - - - - - 
1381 Ending Customers - - - .1\1 - 
[39] 
1401 LIL Penetration 
[41] Disconnect Rate 

Average Customers (2 pt avg) 

LIL Sell-in New Customers No LIL 
1421 Total Customers + Lift 
143) LIL Beginning Customers 
1441 LIL Gross Adds 
[451 LIL Disconnects 
[46] Ending Customers 

[47] 
1481 LIL Penetration 
[49] Disconnect Rate 

Average Customers (2 pt avg) 

LIL Sell-in New Customen Lift from No LIL 
[50] Total Customers +Lift - - - - - 
[SI] LIL Beginning Customers . I D - D 

[52] LIL Gross Adds II - - - D 

[53] LIL Disconnects II II II II 111 

1541 Ending Customers II - - - - 
[SS] 
1561 LIL Penetration 
(571 Disconnect Rate 

Average Customers (2 pt avg) 

Total LIL Customers 
(581 Total Customers + Lift 
1591 LIL Beginning Customers 
[60] LIL Gross Adds 
1611 LIL Disconnects 
L62l Endmg Customers 

L631 
1641 LIL Penetration 
[65] Disconnect Rate 

Average Customers (2 pt avg) 



REDACTED - FOR PUBLIC INSPECTION Appendix P 
Columbus GA EchoStar will provide local-into-local in advance of DIRECTV 

Number of LlL Channels 6 

Year 2 Year 3 Year4 Year5 Year 6 
Profit & Loss ($k) -With LIL 

Revenue: 
[66] Package Revenue 

LIL Revenue: 
[67] Existing Cutomers Upgrade - - - - - 
[68] Baseline Gross Adds Sell-in II - - m - 
1691 Additional to Baseline Gross Adds I I I I w 
1701 Total LIL Revenue - - - - - 
1711 Total Revenue - - - - - 

Expenses: 
1721 Programming Costs 
[73] BadDebt 
1741 Customer related 
[75] Total Direct costs 

[76] Total Direct Margin 
[77] Total Direct Margin % 

SAC Costs with LIL 
1781 Standard SAC From No LIL scenario 
[79] Incremental SAC with LIL 
[SO) Total SAC Costs 

[ X l ]  Backhaul Expenses - - - - - 
1821 Box replacement costs - - I II II 

1831 Total Expenses: - II - - - 
[84] Cash Based OPBDA _. - - - 
IS51 Cash Based OPBDA % - - - - 
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Columbus GA 
Awendix P REDACTED - FOR PUBLIC INSPECTION 

& _  

EchoStar will provide I d - i n t o - I d  in advance of DIRECTV 
Number of L E  Channels 6 

Year 2 Year 3 Year4 Year 5 Year 6 

[86] Market level capital expenditures-oufflow 1 7  
NPV-Based on var from No LIL to With LIL case 

[87] Cash Flows-With LIL - - - - - 
[88] Cash Flows-No LIL - - - - - 
[SS]  Incdpecr)  from No LIL - - - - - 
[90] NPV without Terminal Value 
[91] IRR - - 
[92] Terminal Value 
[93] 
1941 NPV with Terminal Value 
[95] IRR 

Cash Flows with Terminal Value 
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Salisbury MD EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 6 

Year 2 Year 3 Year4 Year 5 Year 6 

DIRECTV Does Not Provide Satellite Local-Into-Local Service 

TV HH 140,836 142,244 143,661 145,103 146,555 
Beginning Customers - - - - - 
Gross Adds - - - - - 
Disconnects - - - - - 
Ending Customers - - - - - 

Customer Profile 

Average Customers ( 2  pt avg) 
Ending DIRECTV Market Share 
Disconnect Rate 

Average Gross Adds per Month 
Gross Add Rate 

Profit & Loss ($k) - No LIL 
Revenue: 

[I 11 Base Package Revenue 
[ 121 LIL Revenue 
[ 131 Total Revenue 

Expenses: 
[ 141 Programming Costs 
[IS] BadDebt 
[ 161 Customer related 
[ 171 Total Direct costs 

181 Total Direct Margin 
[I91 Total Direct Margin % 

[20] SAC Costs - No LIL - - - - - 
[21] Total Expenses: - - 7 - - 

Cash Based OPBDA - - - - 
Cash Based OPBDA % - - - - 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Salisbury MD EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 6 

Year2 Year 3 Year4 Year 5 Year6 

DIRECTV Provides Satellite Local-Into-Local Service 
Customer Profile 

TV HH 
Beginning Customers 
Gross Adds 
Disconnects 
Ending Customers 

Average Customers (2 pf avg) 
Ending Penetration 
Disconnect Rate 

Average Gross Adds per Month 
Gross Add Rate 

LIL Customers 
LIL Lift (upgrades) from No LIL 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

LIL Sell-in New Customers No LIL 
Total Customen + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

LIL Sell-in New Customers Lift from No LIL 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

Total LIL Customers 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers ( 2  pt avg) 
LIL Penetration 
Disconnect Rate 



Salisbury MD 

[E41 
1851 

Profit & Loss ($k) - With LIL 
Revenue : 

[66] Package Revenue 

LIL Revenue: 
[67] Existing Cutomers Upgrade 
[6S] Baseline Gross Adds Sell-in 
[69] Additional to Baseline Gross Adds 
[70] Total LIL Revenue 

[71l Total Revenue 

Expenses : 
[72] Programming Costs 
[73] BadDebt 
[741 Customer related 
[75] Total Direct costs 

[76] Total Direct Margin 
[77] Total Direct Margin % 

SAC Costs with LIL: 
[78] Standard SAC From No LIL scenario 
[79] Incremental SAC with LIL 
[SO] Total SAC Costs 

[ E l ]  Backhaul Expenses 
[82] Box replacement costs 
[83] Total Expenses: 

Cash Based OPBDA - - - - 
Cash Based OPBDA % - - - - 

REDACTED - FOR PUBLIC INSPECTION Appendix P 
EchoStar will provide local-into-local in advance of DIRECTV 
Number of LIL Channels 6 

Year 2 Year 3 Year 4 Year 5 Year 6 
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Salisbury MD 
Appendix P REDACTED - FOR PUBLIC INSPECTION 

Eehostar will provide local-into-local in advance of DIRECTV 
Number of LIL Channels 6 

Year 2 Year3 Year4 Year 5 Year 6 

[86] Market level capital expenditures-oufflow 

NPV-Based on var from No LIL to With LIL case 
[87] Cash Flows-With LIL - - - - II - - - - - - - - - - [88] Cash Flows-No LIL 
[89] Incr/@ecr) from No LIL 
[90] NPV without Terminal Value 
[911 IRR 7 

- 
[92] Terminal Value - 
[93] Cash Flows with Terminal Value - - - - - 
[951 IRR - 1941 NPV with Terminal Value 
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Bluefield-Beckley WV 

REDACTED - FOR PUBLIC INSPECTION Appendix P 
EchoStar will provide local-into-local in advance nf DIRECTV 
Number of L K  Channels 7 

Year 2 Year 3 Year4 Year 5 Year 6 

DIRECTV Does Not Provide Satellite Local-Into-Local Service 

TV HH 147,613 149,089 150,580 152,086 153,607 
Beginning Customers - 7 - - - 
Gross Adds - - - - - 

Customer Profile 

Disconnects 
Ending Customers 

Average Customers (2 pt avg) 
Ending DIRECTV Market Share 
Disconnect Rate 

Average Gross Adds per Month 
Gross Add Rate 

Revenue : 
Base Package Revenue 
LIL Revenue 

Profit &Loss ($k) - No LIL 

Total Revenue 

Expenses: 
Programming Costs 
Bad Debt 
Customer related 
Total Direct costs 

I181 Total Direct Margin 
[I91 Total Direct Margin % 

1201 SAC Costs - No LIL - - - - - 
[21] Total Expenses: - - - - - 
[221 Cash Based OPBDA - - - - 
1231 Cash Based OPBDA % - - - - 
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Bluefield-Beckley WV WV 

DIRECTV Provides Satellite Local-Into 
Customer Profile 

1241 TVHH 
[25] Beginning Customers 
[26] Gmss Adds 
1271 Disconnects 
[28] Ending Customers 

[29] 
[30] Ending Penetration 
[311 Disconnect Rate 

[32 ]  
1331 Gross Add Rate 

Average Customers (2 pt avg) 

Average Gross Adds per Month 

LIL Customers 

[34] Total Customers + Lift 
[35] LIL Beginning Customers 
[36] LIL Gross Adds 
[37] LIL Disconnects 
[38] Ending Customers 

[39] 
[40] LIL Penetration 
1411 Disconnect Rate 

LIL Lift (upgrades) from No LIL 

Average Customers (2 pt avg) 

LIL Sell-in New Customers No LIL 
[42] Total Customers + Lift 
[43] LlL Beginning Customers 
[44] LIL Gross Adds 
(451 LIL Disconnects 
[46] Ending Customers 

[47] 
[48] LIL Penetration 
[49] Disconnect Rate 

Average Customers (2 pt avg) 

Appendix P 
EchoStar will provide local-into-local in advance of DIRECTV 
Number of LIL Channels 7 

REDACTED - FOR PUBLIC INSPECTION 

Year2  Year 3 Year4  Year5 Year 6 

-Local Service 

147,6 13 149,089 150,580 152,086 153,607 - - - - - 

LIL Sell-in New Customers Lifl from No I 
SO] Total Customers +Lift 
511 LIL Beginning Customers 
521 LIL Gross Adds 
531 LIL Disconnects 
541 Ending Customers 

1551 
1561 LIL Penetration 
[571 Disconnect Rate 

Average Customers (2 pt avg) 

Total LIL Customers 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 



Appendix P 
EchoStar will provide local-into-local in advance of DIRECTV 
Number of LlL Channels 7 

REDACTED - FOR PUBLIC INSPECTION 

Bluefield-Beckley WV WV 

[841 
[XS] 

Year 2 Year 3 Year 4 Year 5 Year 6 
Profit & Loss ($k) - With LIL 

Cash Based OPBDA m II - - 
Cash Based OPBDA % - - - - 

Revenue : 
[66] Package Revenue 

LIL Revenue: 
1671 Existing Cutomers Upgrade 
[68] Baseline Gross Adds Sell-io 
[6Yl Additional to Baseline Gross Adds 
[70l Total LIL Revenue 

[71] Total Revenue - - - - - 
Expenses: 

[72] Programming Costs 
[73] BadDebt 
[74] Customer related 
[7S] Total Direct costs 

[76] Total Direct Margin 
[77] Total Direct Margin % 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Bluefield-Beckley WV WV EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels I 

Year 2 Year 3 Year4 Year 5 Year 6 

[86] Market level capital expenditures-outflow 

NPV-Based on var from No LIL to With LIL case 
[87] Cash Flows-With LIL - - - - - 
[88] Cash Flows-No LIL - - - - - 
[89] Incr/(Decr) from No LIL - - - - - 
[90] NPV without Terminal Value 
[911 IRR - - 
[92] Terminal Value - 
[93] Cash Flows with Terminal Value - - - - - 
[951 IRR - [94] NPV with Terminal Value 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Wheeling WV-Steubenville OH EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 4 

Year 2 Year 3 Year 4 Year5 Year 6 

DIRECTV Does Not Provide Satellite Local-Into-Local Service 

TV HH 142,166 144,194 145,636 147,092 148,563 
Beginning Customers - - - - - 
Gross Adds - - - - - 
Disconnects - - - - - 
Ending Customers - - - - - 

Customer Profile 

Average Customers (2 pt avg) 
Ending DIRECTV Market Share 
Disconnect Rate 

Average Gross Adds per Month 
Gross Add Rate 

Revenue: 
Base Package Revenue 

Profit & Loss ($k) - No LIL 

I l l 1  1 - 
1121 LIL Revenue . _  
[ 131 Total Revenue 

Expenses : 
[ 141 Programming Costs 
[IS] BadDebt 
[I61 Customer related 
(171 Total Direct costs 

[ 181 Total Direct Margin 
[ 191 Total Direct Margin % 

[20] SAC Costs - No LIL - - - - - 
[21] Total Expenses: - - - - - 
[22] Cash Based OPBDA - - - - 
(231 Cash Based OPBDA % - - - - 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Wheeling WV-Steubenville OH EchoStar will provide local-into-local in advance of DIRECTV 

Number of LlL Channels 4 

Yrdr2 \ear 3 Year 4 Year 5 Yrdr 6 

DIRECTV Provides Satellite Local-Into-Local Service 

TVM 142,766 144,194 145,636 147,092 148,563 
Beginrung Customers - - - - - 
Gross Adds - - - - m 

Disconnects - - - - - 
Ending Customers - - - - - 

Customer Profile 

Average Customers (2  pt avg) 
Ending Penetration 
Disconnect Rate 

Average Gross Adds per Month 111 II 111 111 II 

Gross Add Rate - - - - - 
LIL Lift (upgrades) from No LIL 
Total Customers +Lift - - - - - 
LIL Beginning Customers I - m - - 
LIL Gross Adds - - n . . 
LIL Disconnects .I - m - D 

Ending Customers - - - - .II 

LIL Customers 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

LIL Sell-in New Customers No LIL 
Total Customers +Lift - - - llli - 
LIL Beginning Customers . - - - .I 
LIL Gross Adds - - - - 111 

LIL Disconnects 111 I - - m 
Ending Customers .I - - - 111 

Average Customers (2 pt avg) 
LIL Penetration 
Djsconnect Rate 

LIL Sell-in New Customers Lift from NO LIL 
Total Customers +Lift - - - - - 
LIL Beginning Customers (I I - - m 
LIL Gross Adds 111 - II 111 II 

LIL Disconnects II I 111 Ili I 

Ending Customers 111 - 1111 - D 

Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

Total LIL Customers 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

Average Customers (2  pt avg) 
LIL Penetration 

314 - 1651 Disconnect Rate - - - - 



REDACTED - FOR PUBLIC INSPECTION Appendix P 
Wheeling WV-Steubenville OH EchoStar will provide 14-into-local in advance of DIRECTV 

Number of LIL Channels 4 

Year2 Year 3 Year4 Year 5 Year6 
Profit & Loss ($k) -With LIL 

Revenue : 
1661 Package Revenue - - - - - 

LIL Revenue: 
1671 Existing Cutomers Upgrade I - - - R 

[6S] Ba?ehne Gross Adds Sell-in I R - - - 
[69] Addiuonal to Baseline Gross Adds I I II I I 

[701 Total LIL Revenue D - - - - 
[7 1 ] Total Revenue - - - - - 

Expenses : 
[72] Programming Costs 
1731 BadDebt 
[74] Customer related 
[7S] Total Direct costs 

[76] Total Direct Margin 
[771 Total Direct Margin 7% 

SAC Costs with LIL: 
[78] Standard SAC From No L L  scenario - - - - - 
[79] Incremental SAC with LIL II - - - - 
[SO] Total SAC Costs - - - - - 
[81] Backhanl Expenses - 1111 - - I 
[E21 Box replacement costs - - m I m 
[83] Total Expenses: - - - - - 
[84] Cash Based OPBDA 111 - - - 
[SS] Cash Based OPBDA % - - - - 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Wheeling WV-Steubenville OH EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 4 

Year 2 Year 3 Year4 Year 5 Year 6 

[S6] Market level capital expenditures-outflow 

NPV-Based on var from No LIL to With LIL case 
[87] Cash Flows-With LIL - - - - - 
[SSl Cash Flows-No LIL - - - - - 
[89] Incr/(Decr) from No LIL - - - - - 
[YO] NPV without Terminal Value 
1911 IRR - - 
1921 Terminal Value - 
[93] Cash Flows with Terminal Value - - - - - 
1951 IRR - [Y4] NPV with Terminal Value 
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REDACTED - FOR PUBLIC INSPECTION Appendix P 
Binghamton NY EchoStar will provide local-into-local in advance of DIRECTV 

Number of LIL Channels 7 

Year 2 Year 3 Year 4 Year 5 \em 6 

DIRECTV Does Not Provide Satellite Local-Into-Local Service 

TV HH 14 1,370 142,784 144,212 145,654 147,110 
Beginning Customers - - - - - 
Gross Adds - - - - D 

Disconnects - - - - - 
Ending Customers - - - - - 

Customer Profile 

Average Customers ( 2  pt avg) 
Ending DIRECTV Market Share 
Disconnect Kate 

Average Gross Adds per Month 
Gross Add Kate 

Profit & Loss ($k) - No LIL 
Rev en u e : 

11 I ]  Base Package Revenue 
[I21 LIL Revenue 
[ 131 Total Revenue 

Expenses: 
[14] Programming Costs 
[I51 BadDebt 
[I61 Customer related 
[17] Total Direct costs 

[ 181 Total Direct Margin 
[ 191 Total Direct Margin 9% 

[20] SAC Costs - No LIL - - - - - 
[21] Total Expenses: - - - - - 
[22] Cash Based OPBDA - - - - 
[23] Cash Based OPBDA % - - - - 
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Binghamton NY 

REDACTED - FOR PUBLIC INSPECTION Appendix P 
EchoStar will provide I d - i n t o - l o 4  in advance of DIRECTV 
Number of LIL Channels 7 

Year 2 Year 3 Year4 Year5 Year 6 

DIRECTV Provides Satellite Local-Into-Local Service 

TV mi 14 1,370 142,784 144,212 145,654 147,110 
Beginning Customers 111 - - - - 
Gross Adds - - m - - 
Disconnects m - m - 111 
Ending Customers - - - - - 

Customer Profile 

Average Customers (2 pt avg) 
Ending Penetration 
Disconnect Rate 

Average Gross Adds per Month I I II I I 

Gross Add Rate - - - m - 
LlL Lift (upgrades) from No LIL 
Total Customers + Lift - - - - - 
LIL Beginning Customers I - - - - 
LIL Gross Adds - - 8 I . 
LIL Disconnects - - 111 - 111 

LIL Customers 

Ending Customers - - - - - 
Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

L E  Sell-in New Customers No LIL 
Total Customers + Lift - - - - - 
LIL Beginning Customers . - - - 111 

LIL Gross Adds 111 - - - - 
LIL Disconnects 1111 111 1111 - m 
Ending Customers - - m - - 
Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

L E  Sell-in New Customers Lift from No LIL 
Total Customers +Lift - - - - - 
LIL Gross Adds 111 - 111 111 I 

LIL Disconnects II 111 111 I 111 

LIL Beginning Customers I II - - 111 

Ending Customers 1111 - - - - 
Average Customers (2 pt avg) 
LIL Penetration 
Disconnect Rate 

Tutal L E  Customers 
Total Customers + Lift 
LIL Beginning Customers 
LIL Gross Adds 
LIL Disconnects 
Ending Customers 

1631 
[MI 
1651 Disconnect Rate 

Average Customers (2 pt avg) 
LIL Penetration 



Binehamton NY 

[84] 
[ S 5 ]  

REDACTED - FOR PUBLIC INSPECTION Appendix P 
EchoStar will provide local-into-local in advance of DIRECTV 

Cash Based OPBDA - - - - 
Cash Based OPBDA % - - - - 

I 

Number of LIL Channels 7 

Year 2 Year 3 Year4 Year 5 Year 6 
Profit & Loss ($k) - With LIL 

Revenue: 
[66] Package Revenue 

LIL Revenue: 
1671 Existing Cutomers Upgrade I - - - - 
[68] Baseline Gross Adds Sell-in I - - - - 
[69] Additional to Baseline Gross Adds I II II .I II 

[70] Total LIL Revenue - m m - - 
1711 Total Revenue - - - - - 

Expenses: 
1721 Programming Costs 
1731 BadDebt 
[74] Customer related 
[75] Total Direct costs 

[76] Total Direct Margin 
[77] Total Direct Margin % 

SAC Costs with LIL: 
[78] Standard SAC From No LIL scenario 
[79] Incremental SAC with LIL 
[SO] Total SAC Costs 
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